Rural Perspective
n Smart Growth
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#1 Planning — the long view

Plan for the Valleys, Baltimore County

from www.Planning.org


http://bit.ly/IVcyNw�

#1 P?ﬁnning — the long view

Loading tobacco at Dorman Hall’s farm —James Houser photo,
Money Crop

Courtesy of the Calvert Marine Museum

Calvert County’s history is connected to the land and
water. The Pleasant Peninsula Plan of 1974 began
Calvert’s growth management efforts to protect those
resources. Y



#2 Environmental Resources




#3 Town sizes and growth strategies

Chestertown, Maryland
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#3 Town sizes and growth strategies
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Calvert County, Maryland
Adopted by the Calvert County Planning Commission

wwwcocal md.us




_
#3 Town sizes and growth strategies

The Town Center Concept Stopped Commercial Sprawl—
Nearly all Commercial Growth Inside PFAs




#4 Regional Planning

A Unified
Transportation
Plan for Southern
Maryland

The Commission to Study Southern
Maryland Transportation Needs
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Southern Maryland
Transportation Needs Assessment

Final Report

In Partnership with:
The Tri-County Council for Southern Maryland
The Maryland Department of Transportation (MDOT)

Prepared by:

Cambridge Systematics, Inc.
with:

A.G. Samuel Group, Inc.
Sabra, Wang & Associates, Inc.




#5 Agricultural land preservation and effective food policy

SOUTHERMN MARYLAND AGRICULTURAL DEVELOPMENT COMMISSION : TOBACCO BUYOUT | LINKS | CONTACT US
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Fruit and Vegetable Production
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Mr Wkﬂm: to Miller Farms of Clinton, Maryland!
Farms
Miller Farms is a 267 acre farm that has been family owned
since 1840. We have a wide array of fresh fruits, cridh veg-
etables and much more. In addition to our farm, we have a A
bakery full of delicious home baked goods and hand made ice CLINTOMN, MTY
LATRST NEWS: cream, a nursery abundant with beautiful plants and flowers, MON-SAT, 800 AM 00 PM
Fresh Cut Christmas a farmers market, seasonal didplays, and mach, MUCH mare! g e L
;r::ls':\mr\\'azhble Calk 301 - 3597 - 5370
_.\n,].m.,_l. “Swamp Dog™ Miller Farms is open for business. We can't wait to see you! FOLLOW US ON:
Clark Thank youl ® ¢

Sonthern Maryland Meat
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Southern Maryland Wineries
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" BRETON BAY
O REEPRLIN EEZ SHOALS

MAmenican

Chardonnay




Johnny Knott’s Meat Processing Facility




Agri-Tourism
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earth? art imagination
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r‘_/ ur guide to oll things hondmuode, homegrown
e and authentically Southorn Marylond

ADVERTISE HERE!

What if you could plan a e p——————

getaway filled with colorful ,,]

characters, postcurd-perfect 9, "
views, !nrm-frasrliﬂwd, Wy maryland

fubulous art and family fun? | - < FARMLINK
NOW YOu can! SoUtnern Maryland Tralls: Eartn, wmh]dhl’lﬂ”“.ﬂl]m

Art, IMagination Is your guioe to all tnings )
nandmacie, Nome-grown, Iocally narvested ana A Program of SMADC
authentically SoUthern Marylanal

ApverTisE wiTh us

SMADC

Click here for more Info

The Trails Online: o our s
Trads hare FOLLOW THE TRAILS



Take the Buy Local Challenge
the last full week in July!
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Smart Growth Challenges

Lack of infrastructure and loss of federal
and state funds to assist counties.
Encouraging builders, bankers, and
purchasers to embrace products not tested
in the market.

Housing loans limit incomes too tightly.



Smart Growth Challenges (continued)

4. Farmers — “Land is my equity. Don’t
change anything.”

5. Good design is usually more expensive.

6. No public support for high density
projects.

7. Thousands of undeveloped lots recorded
before zoning, stormwater, and road
ordinance regulations.
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